Travel Advertisers

Case Studies
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Campaign Ideation

* Target audience is the frequent flyving business audience.

* Premiurm Mews has proved to be the best inventory for targeting business fliers,

* Premiurm Entertainmment, which includes Downloads and Bollywood content, is the other important
category, 78% audience 15 above 22 vears and has good buying power, and hence falls into the
target group.

Key Learnings

+ MRI inventory has proved to be an excellent vertical with most viewers being frequent flyers +
referring it to their peers in the country,

« ity targeting has proven to be relevant with most frequent fliers belonging to the top metro cities,

+ Systained branding exposures along with performance campaigns have proven to drastically
reduce the cost per acquisitions,
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Contact Tyroo Sales team or email at sales@tyroo.com



